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CREDIT TEMPLATE AND OUTLINES OF THE SYLLABUS


Semester – I

	Paper Code
	Paper Title
	Type of paper (Theory, Practical, Project, Seminar)
	Contact Hours
	Credits
	Max. 

Marks
	Min. 

Marks

	
	
	
	Per Semester
	Per  Week
	
	
	

	MMM-121
	Fundamentals of Management
	Theory
	60
	4
	4
	100
	40

	MMM-122
	Business Environment
	Theory
	60
	4
	4
	100
	40

	MMM-123
	Computer Applications in Business
	Theory
	60
	4
	4
	100
	40

	MMM-124
	Fundamentals of Marketing
	Theory
	60
	4
	4
	100
	40

	MMM-125
	Seminar on Contemporary Issues in Marketing
	Practical
	60
	4
	4
	100
	40

	Total Credits for I Semester                                                                                     20                              


Semester-II
	Paper Code
	Paper Title
	Type of paper (Theory, Practical, Project, Seminar)
	Contact Hours
	Credits
	Max. 

Marks
	Min. 

Marks

	
	
	
	Per Semester
	Per Week
	
	
	

	MMM-221
	Communication for Marketing managers
	Theory
	60
	4
	4
	100
	40

	MMM-222
	Management Accountancy
	Theory
	60
	4
	4
	100
	40

	MMM-223
	Managerial Economics
	Theory
	60
	4
	4
	100
	40

	MMM-224
	Service Marketing
	Theory
	60
	4
	4
	100
	40

	MMM-225
	Case Studies- Marketing 
	Seminar
	60
	4
	4
	100
	40

	Total Credits for II Semester                                                                                    20                             


Semester-III

	Paper Code
	Paper Title
	Type of paper (Theory, Practical, Project, Seminar)
	Contact Hours
	Credits
	Max. 

Marks
	Min. 

Marks

	
	
	
	Per Semester
	Per Week
	
	
	

	MMM-321
	Sales  and Distribution Management 
	Theory
	60
	4
	4
	100
	40

	MMM-322
	Advertising management
	Theory
	60
	4
	4
	100
	40

	MMM-323
	Consumer Behavior
	Theory
	60
	4
	4
	100
	40

	MMM-324
	Product & Brand management
	Theory
	60
	4
	4
	100
	40

	MMM-325
	Marketing Research 
	Theory
	60
	4
	4
	100
	40

	MMM-326
	Summer training & Project Report
	Project
	60
	4
	4
	100
	40

	Total Credits for III Semester                                                                                  24                              


Semester-IV

	Paper Code
	Paper Title
	Type of paper (Theory, Practical, Project, Seminar)
	Contact Hours
	Credits
	Max. 

Marks
	Min. 

Marks

	
	
	
	Per

Semester
	Per 

Week
	
	
	

	MMM-421
	International Marketing
	Theory
	60
	4
	4
	100
	40

	MMM-422
	Event Management
	Theory
	60
	4
	4
	100
	40

	MMM-423
	Retail Marketing 
	Theory
	60
	4
	4
	100
	40

	MMM-424
	Rural and Agricultural Marketing
	Theory
	60
	4
	4
	100
	40

	MMM-425
	E- Marketing
	Theory
	60
	4
	4
	100
	40

	MMM-426
	Dissertation & Viva Voce
	Project
	60
	4
	4
	100
	40

	Total Credits for IV Semester                                                                                  24                                 


